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This month we look at 
whether operators make 
the most of using local 
ingredients and 
suppliers? 
 

Every year particularly 
during the summer 
months I have the 
pleasure of attending 
various food & drink 
festivals up and down the 
country.  Whilst they 
almost all have their 
merits probably the one 
which stood out the most 
for me this year was in 
the little village of 
Lytchett Minster, just 
outside of Poole.  On the 
29th of April the local 
community put on their 
third Dorset Food and 
Venison Festival. 

What struck me most, 
was the sheer joy and 
enthusiasm by both 
exhibitors and those 
lucky enough to attend, 
to promote, sample and 
enjoy their local produce.  
I was also pleasantly 
surprised by the range 
and diversity of what was 
on offer.  Not just 
venison as one might 
have assumed from the 
title, but an array of 
locally baked breads, 

cheeses and other meats.  
Not to mention some 
rather pleasant ciders 
which had the added 
bonus of enabling those 
less sure of what they 
were likely to be getting 
“to try before you buy”.  
Something I certainly 
took advantage of. 

As well as the various 
stalls selling local 
produce the festival also 
had chefs from a couple 
of local hotels providing 
very hands on 
demonstrations on how 
to get the best out of 
what was available 
locally. 

I think we all recognise 
the massive increase in 
people’s desire for more 
locally produced and 
sourced ingredients.  

However it did get me 
thinking as to whether 
particularly in the case of 
more independent 
operators they are doing 
enough to tap into this 
trend. 

So what is local? 

Of course one of the first 
things you need to 
establish is when and 
how can you use the 
term ‘local’? 

 

 

To read this and 
previous articles in full 
go to Ashdale Articles 

www.ashdale-consulting.com 

or 

Casual Dining Magazine 
www.casualdiningmagazine.co.uk 
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These headlines are from 
our Economic Bulletin. 

CPI for October 2017 was 
+3.0% flat on +3.0% in 
September, but still a five-
and-a-half-year high, with 
expectation that it will 
rise higher in the coming 
months. 

Latest figures from the 
ONS show that 
unemployment remained 

Economic Headlines 

 at 4.3%, a 42-year low, 
although wages continue 
to lag behind the cost of 
living. 

The second estimate for 
GDP for Q3 was +0.4% 
unrevised from the 
preliminary estimate as 
the Production industries 
all show a degree of 
growth. 

These headlines are from 
our Retail Bulletin. 

Retail sales only rose 
+1.1% in October 2017 vs. 
October 2016, as higher 
inflation dampened 
spending and unusually 
warm weather held back 
some sales. 

Non-Food Stores, in 
particular second-hand 
goods stores (charity 

Retail Headlines 

 shops, auction houses and 
antiques dealers) 
provided the largest 
contribution to this 
growth. 

Latest 12 week figures 
saw the Grocery Market 
grow by +3.2%, as the 
Christmas season begun 
in earnest for UK retailers; 
marked by a flurry of 
festive adverts. 

These headlines are from 
our Consumer Spending 
Bulletin. 

Average family spending 
power was down (£1) a 
week in August at £198 as 
the bottom 60% of 
households currently see 
their discretionary 
incomes fall. 

The estimated average 
mortgage debt in 

Consumer Spending Headlines 
September was £121,958, 
meaning the average 
annual interest paid 
would be £3,073 per 
household (based on a rate 

of 2.52%). 

GfK’s UK Consumer 
Confidence Index was (12) 
in November down (2) 
compared to October, as 
the index notches up 20 
consecutive months in 
negative territory. 

Sainsbury’s 
attracted an 
additional 364,000 
shoppers to become 
the fastest growing 
of the big four 

Ashdale Insights:   December 2017   Page 2 

CPI +3.0% 

RPI +4.0% 

CPIH +2.8% 

UNEMPLOYMENT +4.3% 

PAY   +2.2% 

Q3 GDP +0.4% 

TRADE BALANCE (£9.5BN) 

SERVICES +£26.27BN 

RETAIL VOLUMES +1.1% 

RETAIL VALUES  +4.3% 

INTERNET SALES              +10.7% 

GROCERY MARKET +3.2% 

GROCERY INFLATION +3.4% 

Lidl +15.1% 

HOUSEHOLD INCOME       £769 

TAXES & COST OF LIVING   £571 

DISCRETIONARY                £198 

HOUSEHOLD DEBT        £57,490 

EXC MORTGAGES        £7,536 

Overall Confidence (12) 

LY Personal Finances (1) 

NY Personal Finances +2 

CPI at a 5 ½ year 
high, with the 
expectation that it 
will rise higher in 
the coming months 

This is the 20th 
consecutive month 
the Consumer 
Confidence Index 
score has come in at 
a negative value 



Sunshine was 
generally above 
normal except in 
west Wales, the 
west of Nl & parts 
of Scotland 
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Latest data from HMRC 
shows that cider returns 
in Q3 2017 were up 
+21.8% on the same 
quarter a year ago. 

The quarter started off 
well as returns in July 
were up +11.4% on July 
last year. 

Returns in August were 
also positive, +5.7% vs. 
August 2016. 

Cider Update 
The quarter also saw a 
very strong finished as 
returns in September 
2017 were up +59.4% vs. 
September last year. 

A result of all of this has 
been that Cider returns 
on a MAT basis have gone 
into growth for the first 
time since June 2014. 

The MAT is currently up 
+1.7%. 

Made Wine returns 
where flavoured Cider sit 
are still showing growth 
although Q3 saw this slow 
to just +4.1%. 

Source:  HMCR November 2017 

Hotels and restaurants 
are increasingly worried 
about malicious and fake 
online reviews with 85% 
of hospitality businesses 
falling victim, according to 
new research.  A survey 
by the British Hospitality 
Association (BHA), which 
includes the Restaurant 
Association, found the 
figure was up 20% from 
two years ago. 

Casual Dining Update 

 Boxpark has submitted 
the planning application 
for Boxpark Wembley to 
the London Borough of 
Brent, under a 10-year 
joint venture agreement 
with Quintain.  The casual 
dining and event 
destination will be located 
directly on Olympic Way 
within the 85-acre 
Wembley Park. 

D&D London is opening a 
new restaurant in 
Manchester called 20 
Stories with Aiden Byrne 
appointed chef director. 

 

For more months and years 
then simply go to: 

www.ashdale-consulting.com 

 

 

 

Weather Summaries 

 

 

OCTOBER

Temp = 1.8

Rain   = 79

Sun    = 80

• Often cloudy but warm with 

some unusually high temps

• Drier than average and it did get 

colder at the end of the month

 

NOVEMBER

Temp = (0.4)

Rain   = 89

Sun    = 121

• Started quiet although turning 

much colder in the last week

• Quite sunny in most parts of the 

country

 

 

The quarter also 
saw a very strong 
finished as returns 
in September 2017 
were up +59.4% 

Boxpark has 
submitted the 
planning 
application for 
Boxpark Wembley 



 

Ashdale Business 

Consulting Ltd 

6 Lichfield Street 

Burton-on-Trent 

Staffordshire 

DE14 3RD 

General 
December 
21

st
 Solstice (Longest Day) 

25
th

 Christmas Day 
26

th
 Boxing Day 

31
st

 News Year’s Eve 
 
January 
1

st
 New Year’s Day 

25
th

 Burns Night 

Dates and Events for Your Diary 

Phone 

07967 197533 

E-mail 

chris@ashdale-consulting.com 

Twitter 

@Ashdale2012 

Helping clients… 

 

Sell More 

Charge More 

Lower Costs 

About Ashdale Business Consulting 
Ashdale Business Consulting is an independent consultancy providing analysis, insight 
and strategy across the UK alcohol and hospitality industry.  Specialist areas include 
Strategic & Marketing Analysis, Scenario Planning & Forecasting, Category 
Management and Profit & Value Chain Modelling.  We also deliver training across a 
range of business and marketing activities, all of which help to improve an 
organisations ability to make more profitable decisions. 

Clients range from individual outlets and microbrewers through to regional/national 
brewers, as well as global drinks companies and trade organisations. 

For more information go to our website: 

www.ashdale-consulting.com 

For more information about our FREE and chargeable eLearning training go to: 

www.http://ashdale-academy.teachable.com 
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Licensed Trade 
December 
13

th
 All Party Parliamentary 

        Drinks Reception 
19

th
 ALMR Christmas Lunch 

 
 
January 
16

th
 Restaurant Marketer 

        Awards (Lnd) 
30

th
 National Breakfast  

          Awards (Lnd) 

Sports 
December 
2

nd
 Rugby League World Cup 

      Final 
2

nd
-6

th
 2

nd
 Ashes Test (Aus) 

17
th

 BBC SPOTY (Liverpool) 
 
January 
15

th
 -28

th
 Australian Tennis 

          Open  

Ashdale Training Dates 

Licensed Trade 
December 

Elearning courses available 

No open workshops 

 

January 

Elearning courses available 

No open workshops 

Marketing 
December 

Elearning courses available 

No open workshops 

 

January 

Elearning courses available 

No open workshops 

BoT = Burton-on-Trent 

Sheff = Sheffield 


